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B2B
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€26 billion
2018 revenues

42%
of revenues in new economies

137,000+
Employees in over 100 countries

5%

Key figures for 2018

North 
America

28%

Western 
Europe

27%

Asia
Pacific

29%

Rest of  
World

16%

40% 14% 29% 10% 7%

Commercial & Industrial & 
Residential Buildings

Data Center 
& Networks

Industry 

Four End Markets:

A well-balanced global presence
2018 Revenues breakdown

Utilities

Schneider Electric leading the digital transformation 
of energy management and automation

of revenues devoted to R&D

Infrastructures 
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Top 15 countries

6 Business Units

30 Buying Personas

19 Segments

128 Sub Segments
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Kundenfokus durch 

programmatische 

Vertikalisierung

Custom Audiences + 

Campaigns per

• BU

• Segment

• Sub-Segment

Maßgeschneiderte, 

automatisierte 

Kampagnen, always on

Ziel Umsetzung Resultat

Programmatic @ Schneider Electric
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Level 1: 

Food and Bev

Level 2: 

Dairy Production

Level 3: 

Business Reseller

Level 4: 

Supply Chain
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Website

Segment 

Kampagne 1

Programmatic customer Journeys and activation

Audience 

Zugehörigkeit 

basierend auf 

Web-

Behaviour

Automatisierte 

Retargeting 

Kampagnen: 

1PD + 3PD

Marketing 

Automation

Segment / 

Persona 

based nurture 

programs

Nurture 

Kampagne 1

Social / Display 

Nurture, sub-

Segment basiert 

um Engagement 

Score zu 

optimieren

Branding 

Kampagne

Auf Custom 

PMPs

Segment 

Kampagne 2

Segment 

Kampagne 3

Nurture 

Kampagne 2

Nurture 

Kampagne 3

Sales

Engagement 

Scoring

From Brand to Order




