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ONLINE AUDIO WIRK'T

Uplift unaided Awareness: +33%
Uplift First Choice: +72%
Uplift Store Visits: +79%

Quellen: Online Audio Tracker Gelszus RMM, Werbewirkungsstudie Monheimer Institut, diverse Brands wie Mister Spex, Danisches Bettenlager, ING, Das Ortliche etc
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