
ROBERT ANDERSEN  ABOUT THE AI-CHANGED CUSTOMER JOURNEY.

KISS, MARRY, KILL.
AI, TRUST, OPTIMISM. 



41%
of consumers use AI 

assistants to research
products

https://www.ibm.com/downloads/documents/us-

en/153d3d3ba44fa7db

IBM | 2026 Consumer Research Study



Imagine, it‘s
your partner‘s birthday

and you ask:

„Find something fun, under
200 Euro, that she hasn't

gotten already.“
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KISS. MARRY. KILL.

10%
Discovery-evoked,

category-based
consumption.

Source: https://claude.ai/public/artifacts/f1322a59-83ad-415c-9e87-8aacdf01e4b1



KISS. MARRY. KILL.



KILL. KILL. KILL.





63%
Rebuys. Habitual,

need-based
consumption.





Fengyi Technology 



Fengyi Technology 





17%
Commodity.

Category- & price-based





Sell from Amazon 
Without Listing on 

Amazon

Scaling.

400k Merchants

Instant CheckOut

1 Mio Merchants

Near-Zero
Conversion.

Dead.

Buy with Pro

Expanding; sued
by Amazon but 

not stopped

Active.

UCP

Early Access.

Agentic Storefronts

API to sell in 
within chatbots
(e.g. ChatGPT)

Working.





10%
High-interest.
brand-driven.









-25%
say they're less likely to purchase

36%
Consumer acceptance of AI

dropped from 55% to 36% YoY

https://claude.ai/public/artifacts/4a851200-27d5-4f9e-b52e-3eb8c25ed02e

+ 39%
consumers would trust a brand less

upon discovering undisclosed AI imagery

+ 5%
increase in return rates ($12 billion U.S.) 



-34.5%
CTR for Google Pos.1

59.7%
zero-click-searches

(ending without clicks)

Source: https://sparktoro.com/blog/2024-zero-click-search-study-for-every-1000-us-google-searches-only-374-clicks-go-to-the-open-web-in-the-eu-its-360/

https://onelittleweb.com/ai-chatbots-vs-search-engines/

https://www.amsive.com/insights/seo/google-ai-overviews-new-research-reveals-how-to-navigate-click-drop-off/

+ 80.92%
chat bots traffic YoY

- 0.51%
search engine traffic YoY



IN PLAINTEXT:

THE AI REDUCES 

OPPORTUNITIES FOR BRANDS 

TO INFLUENCE CONSUMERS, 

DIFFERENTIATE THEMSELVES, 

OR EVEN APPEAR DURING THE 

BUYING JOURNEY.





Automatization & 

Symbiotic Work









Chauffeur
Knowledge
Dilemma.





LEARNINGS.



Customer aquisition ROI 
moves from reach x 

frequency to touchpoint x 
trust.



KILL ATL.
KISS COMMUNITY.

MERRY LOYALIZATION.



Embrace the Protocol.
Not the Prompt.

More Content ≠ more Sales.
MCP yourself.



KISS 
TASTE

INVEST IN 

CREATIVE 

DIRECTION.



MERRY 
DISCOVERY.

DON‘T SLOP.

INVEST IN FIRST PARTY TOUCHPOINTS.

(E.G. PHYSICAL TAKEOVERS, STUNTS, EXPERIENTIALS, SNAIL MAIL-CRM, POPUPS, SCRATCH CARDS.).



MAKE
MEMORIES
in real-life,

in real-time.


	Folie 1
	Folie 2
	Folie 3
	Folie 4
	Folie 5
	Folie 6
	Folie 7
	Folie 8
	Folie 9
	Folie 10
	Folie 11
	Folie 12
	Folie 13
	Folie 14
	Folie 15
	Folie 16
	Folie 17
	Folie 18
	Folie 19
	Folie 20
	Folie 21
	Folie 22
	Folie 23
	Folie 24
	Folie 25
	Folie 26
	Folie 27
	Folie 28
	Folie 29
	Folie 30
	Folie 31
	Folie 32
	Folie 33
	Folie 34
	Folie 35
	Folie 36
	Folie 37
	Folie 38
	Folie 39
	Folie 40
	Folie 41
	Folie 42
	Folie 43

