
How data and technology influence the future of digital advertising 
“High Tech meets High Touch” 
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DISPLAY ADVERTISING 
IN GERMANY IS IN THE 
MIDDLE OF A HUGE 
TRANSFORMATION 
PROCESS. 
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BUT THEN THE 
GORILLAS WAKE UP… 
 
INTRANSPARENT AND INEFFICIENT MARKETS 
ARE ALWAYS SUBJECT TO DISRUPTION.  
AND SIMPLY TOO MANY BUCKS ON THE TABLE. 
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The Old Formula of  Premium Display 
Advertising in Germany slowly stops to work... 

    GOOD MEDIA BRAND  
+  SOLID LOCAL REACH (AGOF!) 
+  HIGH-TOUCH SALES (BEER!) 
+  OUR VERY OWN AND BEST TARGETING 
        (IF NOT AVOIDABLE) 

 
=  HIGH CPM 
=  PREMIUM DISPLAY ADVERTISING 
     (AND ALL THE REST IS „REMNANT“) 



The Rise of a new Formula for Digital 
Advertising. 
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It is not at all about “Remnant”... 
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A Threat – and an Opportunity! 

„MARKETING CONCEPTS 3.0“ „MEDIA PLANNING 3.0“ 

„WELL…“ 
(BUT WITHOUT A REGIONAL 
ALTERNATIVE, 50% OF THE 

MARKET IS GONE.) 

„YES, WE CAN!“ 
(STILL DO BETTER…) 
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„GAFA“ League Advertising Ecosystems 
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High tech successfully meets high touch –  
first answers – more questions 
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Joint Forces: The German Data Platform 
Be part of it! 
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Thank You! 
Any Questions? 
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