7 Success Factors for
Real Time Advertising

Hamburg, 10™ of March 2015
Christoph Schallenberg - VP Sales & Service Consumer - Telekom Deutschland GmbH - VD-INTS

-I- - = e ERLEBEN , WAS VERBINDET.



MOST TRUSTED INTERNET AND MOBILE BRAND
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Ad-Tech Company Shuts Down
'Zombie' Cookie

Embarrassing Moment For Verizon's Digital Ad Push
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rizon's foray into the digital ad business isn't going all that smoothly.



SUCCESS FACTORS FOR REAL TIME ADVERTISING

Ensure Data Ownership




SUCCESS FACTORS FOR REAL TIME ADVERTISING

Reduce Data Silos




DATA IS BECOMING AVAILABLE AND ACTIONABLE
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SUCCESS FACTORS FOR REAL TIME ADVERTISING

Create In-House Competences




SUCCESS FACTORS FOR REAL TIME ADVERTISING

Cooperate with Partners




SUCCESS FACTORS FOR REAL TIME ADVERTISING

Combine Marketing and
Performance




BRAND FUNNEL

Gestiitzte

9 0

Markenbekanntheit X% 7%
Ungestiitzte

. 7%
Markenbekanntheit
Gestitzte
Werbeerinnerung 2% ﬁ
Ungestiitzte
Werbeerinnerung 2% ﬁ
Gestutzter Recall:

Inhalt/ Produkt-Kampagne

Ungestiitzter Recall: .

Inhalt/ Produkt-Kampagne 2%
Relevant Set / First Choice** 7%/ u
Telekommunikationsanbieter 2%

n signifikanter Unterschied zur Kontrollgruppe (5% risk level);* kein Kontakt zur Kampagne, Kontakte zu parallelen Telekom-
Kampagnen maéglich; ** First Choice = Gewichtungsmerkmal
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SUCCESS FACTORS FOR REAL TIME ADVERTISING

Use Multi Touch Attribution




OPTIMISED MEDIA PLANS
CHANNEL CONTRIBUTIONS SHIFT

Percentage Shift in Multi-step Channel Revenue by

evolving from Last Click
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SUCCESS FACTORS FOR REAL TIME ADVERTISING

Build your own Eco System




ECO SYSTEM AT TELEKOM DEUTSCHLAND

Marketing Efficiency Software

Data Management Platform

Website Central Demand Side
Analytics Adserver Platform
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