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OUR MILESTONES:

March 2018

33%
Gather Data, Insights &
Transparency

Integrate Data points in order
to leverage the dynamic
creative optimization tool and
optimize accordingly.

July 2018
¥

66%5\
me
@ y Journey "

for BMW's target audience
based on additional CRM
signals.

December 2018

100%

Unlock full programmatic
opportunities

such as digital out of home,
HBBTV.
Furthermore, use the DMP in
order to optimize performance
to the max.
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