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The snow had melted and flowers started to sp
An icy wind swept through the barren trees
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(™ The snow had melted and flowers started to spring on the
An icy wind swept through the barren trees
The sun was only to be seen for very little hours a

© Their meeting was to take place on June, 26th



Neuronale Netze kbnnen nur mit Zahlen
daher mussen wir die Worter umwande

z.B.: Jedes existierende Wort bekommt
eine Nummer



The snow had melted and flowers started tc
on the meadows

5341, 74722, 90251, 3362, 6778, 326,
3400, 637, 32778, 26727, 4271, 23626
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The snow had melted and flowers startec
on the meadows
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Perceive Your Users in Depth: Learning Universal User
Representations from Multiple E-commerce Tasks
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ABSTRACT

Tasks such as search and recommendation have become increas-
ingly important for E-commerce to deal with the information over-
load problem. To meet the diverse needs of different users, person-
alization plays an important role. In many large portals such as
Taobao and Amazon, there are a bunch of different types of search
and recommendation tasks operating simultaneously for person-
alization. However, most of current techniques address each task
separately. This is suboptimal as no information about users shared
across different tasks.

In this work, we propose to learn universal user representations
across multiple tasks for more effective personalization. In partic-
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utschen Kunde 2: Nischen-Shop fur Kiichengerate

ca. 2000 Unigue Visitors pro Tag

Wenig Produkte, starker Funnel
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MODEL METRIKEN BAUMARKT SITE

f1, precision, recall against threshold
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MODEL METRIKEN HAUSGERATE SITE
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das Data Proce§§|ng und die Autom<‘=lt15|erung des
snd der Predictions PR |

N 2 '

X
. . <




Vielen Dank — Fragen?

Dr. Burkhardt Funk Dr. Florian Krause

GWIL GmbH Performance Advertising GmbH
burkhardt.funk@gwil.de florian.krause @ performance-advertising.de




Sage das nachste
Wort voraus

Training auf Witzen

When chuck norris falls in the mirror,
the fish jump into the perfect bowl.

Q: what ’ s the difference between a
dead ball and a politician? A: one
works better.

Chuck norris won a marathon sitting
next to the third world. then there was
NO SUrvivors.

What do you call a crab that lives in the
north pole? santa claws!



