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Cookieless Targeting; Not Shooting WHY OFFI-INE IDENTITY IS KEY IN Publishers: Have no fear of a cookieless future
Blind, but Shooting Smart A COOKIELESS FUTURE v

By Marc Vermut,

L lin]w]o]«|=]

In this article for g e, Peter
Mason (pictured below), co-founder of llluma
Technology, argues that change is long overdue for
ad tech and that it shouldn't necessarily be

g to fear; cookie-l geting can be the

next evolution.

Ad tech has had a rocky summer. One year after
GDPR came into effect in the UK, the Information
Commissioner’s Office (ICO) has put the ad tech
industry on notice, deeming that it appears ‘immature
in its understanding of data protection requirements
and that ‘individuals have no guarantees about the
security of their nersanal data within the ecosvstem

Credit: Neustar

By now, everyone in the marketing and advertising space knows that
Google is phasing out support for third-party cookies within its
Chrome browser, joining earlier moves by Mozilla Firefox and Apple

Why Ad d ressa bl | |ty WI | | F | ou ris h | n Safari. The result will be an end to current cookie-based targeting and

A C k I W I d measurement across the digital ecosystem—and the way many
ookieless Vvor marketers are measuring performance today. THAT'S THE WAY THE COOKIE CRUMBLES: HOW TO PREPARE FOR THE COOKIELESS FUTURE OF
PROGRAMMATIC

by AdExchanger // Monday, February 10th, 2020 - 12.05 am
The digital world is becoming cookieless

see 1 1@ O
In the last 10 years, the advertising world has harnessed data, mainly via the use of cookies, 1o learn more about consun
ading to data breaches or scandals such as the infamous Cambridge Ana

o &ia co it
of the media community audiences and targe! them. But, malpracti

1 hinking” is wnitten by member.
with Facebook have raised concerns with consumers about what data is collected about them, by who, and how it is har

ution in media

and contains fresh ideas on the digital r
This has led the programmatic industry 1o evolve, putting consumer privacy front and center. The GDPR has led the way

Today's column is written by Scott Howe, CEO at LiveRamp ‘l data is handled with care, with the CCPA and regulation in other regions following suit. We've also seen voluntary chang
security practices by walled gardens such as Facebook and Google, the latest of which is the removal of third party cool

. - . .
Google's recent announcement that Chrome will end support for third- The futu re Of Identlty In a Cookleless world internet browsers. Safari blocked them in 2017, Firefox followed suit late last year, and now Google Chrome, which acce
around 60% of browsing, has announced a two year transition period 1o do the same.

party cookies didn't come as a surprise to anyone who's been paying

etention. Seferi and Firefox had siready moved 1o block browser |dentity will be even more critical to a brand's success going forward. Acxiom offers

tracking, and regulations such as the General Data Protection

What does it mean for programmatic?

a POV on the cookieless world along with the key pillars a future identity solution S TN 0 T W T T

should entail.
Sponsored Content: Acxiom on April 7, 2020 at 5:29 am

Regulation and the California Consumer Privacy Act strongly signaled

this response to growing consumer privacy concems

What is surprising is the irrational idea that advertisers would be willing
to pack up all their gains in data-driven performance and go home. Now that the other proverbial
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Various players,
different views.
People feel lost. 7




Web
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Any devices surfing
on Internet

Scope

ldentifying a user

INAPP

Mobi

« When using a
mobile app

« Also called device ID,

IDFA/GAID
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Cookieless is already a reality

Responsibly engage your consumers that cannot be accessed with cookies

Technical utilization of the identifier Legal utilization of the identifier

Browsers InApp Laws answering
removing cookies limiting MAIDs to public concern

29 € 05 - NONC
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Cookieless is already a reality

Responsibly engage your consumers that cannot be accessed with cookies

Technical utilization of the identifier Legal utilization of the identifier

Browsers InApp Laws answering
removing cookies limiting MAIDs to public concern

9 @¢C & 05 Yer.

2017 2019 | 2023 April 2021
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Today 2023

Cookieless = 40% Cookieless = ~85%

Immediate opportunity Mandatory readiness 7- )



The end of cookies is near,

the end of the world is not. -




Review of
the main industry initiatives
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Two main approaches

Targeting solutions in a cookieless world

Cc Cc
audience targeting targeting
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Cookieless audience targeting
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Contextual targeting
s hot a plan B

DIGIDAY

DIGIDAY + PODCASTS EVENTS AWARDS

‘Contextual targetingmi; gomg to be the new black’: As
IDFA restrictions loom, advertisers brace for the

o M.HI ”////// I

sion Targeting

Comscore & MediaMath Launches
Programmatic Contextual Targeting

” " -

I\

‘."
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Teads
Cookieless approach
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eads: Direct integration with premium publishers

Unigue knowledge on editorial content consumption

95% Reach in GER

Technology

Fashion

Luxury Art &

Automotive Beauty Health Food & Drink News Finance Entertainment

Sciences
Travel Pets

Home & Garden

Mexico Are
Real For The
Energy Industry

it

Vet Ard Vemrgine wromnd Ve

10 et 750 A

An Alabama bill intended o test whether
President Trump's Supreme Court

Vinnn VA

courties L Boake\es ‘
Anige wne amende 1
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email inbox or your \nstagram feed, these PR YA

bile hotsp ble you \o e LT TR o — <
Y



15

Teads cookieless suite

Sustainable G, K Advanced

targeting

Planning = Activation

T— Reporting




Sustainable

targeting

Teads cookieless suite
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The combination of different approaches

Future-proofing standard audience targeting

I dentified User Industry Initiatives

Unique IDs (logins) Predictive Audiences

1 to 1 relation with premium publishers at scale

Publishers’ 1st-party data

t‘ 4liveRamp
9

Al-driven
algorithms

N (z= BBEAME Boomberg Forbes  TheWashington Post  BIINESS  theguardian & reuters
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Teads predictive audiences

Website  Device Model
° e

Browser Network Bandwidth
A K @I FHK
Temperature j WL
: ' - Geo-loc |

- . 7 ‘;7 ‘
Context of the page -

1ABCategory:  * Device Type

“ Operating Systzﬁé\m _
N~ ) ‘

Placement ID -
! ,

® Seasonality

‘ PC Gamer 65+ Female

Frequent
sl HHNE Traveler
35:44 2°°?+

| Dog Owner 18-24

Senr’rtiirment of the page

Teads Al

* Time on site

- ® Time of the day

Identified User

8pm -11pm
Home
. Male 7%
Time.com v
iPhone 11 o 25_34 89%
Weekend &
Financial
Beauty
7am -9am
shopping.com 0&«0
95% R
Female iPhone 11 -
&
91% 35-44 Tuesday B
Home

Saturday, 10pm @ |

Financial @ ¢

" @ Time.com

Male 25-34
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Teads Cookieless
Audiences

A catalogue of 100+ audiences

Innovative
m CAMPAIGNS REPORTS DATA MANAGEMENT [EVENTS MANAGER 0 .

sitel1

Teads Audiences . Combining Teads predictive audiences with
the latest industry initiatives.

4 Gender Relevant

. E All Female | Male
i Demographic & interests audiences
[ 8- - 49- covering most of the targeting needs.
Audiences

People who match any of the following audience

- > Q Browse R Il
Teads Audiences > Interest Slmple & effectlve

&3 Automotive
s

Filter users based on their affinity towards automotive industry. >
> — Usable in two clicks and providing the expected
ot st ’ scale and accuracy.
1 Automotive - Motorcycle [m} §
v@ gﬁ::’u’!evs that have an interest in beauty products, personal >

care, and cosmetics

Luvune
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Teads cookieless suite

Advanced
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NEWS

Entertainment & Arts

Oscars 2020: 13 I

a stir

By Steven Mcintosh
Entertainment reporter

© 7 hours ago

The Oscars

It all starts with

premiun

The Washington Post

have edged toward the brink

one another in recent days af

= Forbes Prior to Saturday’s vote, both it

jarring setbacks that could jei

Taoiseach Leo Varadkar, leader
and Michael Martin, leader of ¥
ruled out the possibility of goir

I've found multiple cases where federal: party's chances against Presic

been quietly rummaging through data continues to solidify his iron-
American citizens’ medical histories. - .
over the Republican election government with Sinn Féin.
They're doing so via little-known health

companies. According to court files 1 The infighting focuses largely

Both parties expressed concer
Féin's past ties to the IRA and il
policies, which they called anti

government has found at least one caucus process in Iowa, with

reservoir of medical information: a 10 . .
. national Democratic leaders ;
successful Sunnyvale, California, sta

DrChrono deserves blame, as well as an

anti-Europe.
.8 ! bitter dispute over the rules g

It's worth close to $50 million, accord
Pitchbook, and just last month raised $3

DrChrono’s aims to make electronie he:

gets into future nationally tel

debates — a process that coul M Kevin Doyle

Gy @KevDoyle_indo

easter for doctors and their practices billionaire Mike Bloomberg t
E3 EdFianna Fail leader Micheal
longer saying that there are no cit
under which he would enter gove|
Sinn Fein. He hasn't opened the
has unlocked it in case Mary Lou
comes knocking. #GE2020

placing everything from patient hi later this month.

information in one place in the cloud.
software manages data on around 172.8 In a particularly stark sign, st
) s

patients and processed more than St .
I X X ! Bernie Sanders (I-Vt.) have iy
medical bills to date. . 8 )
bashing the Democratic Nati

Q201 5

Sounds useful for the doctors, but it’s 7 PM - Feb 9, 2020

y lice when they're investigating a © 99 peopla are talki ng about this

ey want to access medical records.
« arrants I discovered show that when
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How Making Smart Financial
Decisions Can Have a
Positive Impact on Climate
Change

T here’s a lot of responsibility that comes

with managing a fund with $1.5 trillion
in assets—a responsibility that Japan’s
Government Pension Investment Fund
(GPIF), the largest pension fund in the world,
faces every day. We have more than 5,000
stocks and 3,400 bond issuers in our
portfolio, and the fund is designed to operate
with a 100-year, multigenerational time
frame.

We could certainly reduce the carbon
footprint of our portfolio dramatically if we
divested from certain carbon-intensive
industries, but this would only result in a
transfer of ownership to investors who are
not as concerned about climate issues and
thus would do little to contribute to a less
carbon-intensive world. Our approach, rather,
is to encourage companies with a large
carbon footprint to adopt a more sustainable
business model. I believe long-term investors
have a duty to support corporate leadership
that is embarking on a low-carbon transition.
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Ennched with a deep understanding of each page

— Tl M E SUBSCRIBE

How Making Smart Financial
Decisions Can Have a
Positive Impact on Climate

Change

here’s a lot of responsibility that comes

Investment +4++
Financial Industry — ++ IT

with managing a fund with $1.5 trillion

in assets—a responsibility that Japan’s | t ’S n Ot ab O ut keyWO rd S

Government Pension Investment Fund

(GPIF), the largest pension fund in the world, It ,s a b o u t t h e C 0 re to p i CS )

H faces every day. We have more than 5,000
Cllmate Change T+ stocks and 3,400 bond issuers in our
Environment ++ portfolio, and the fund is designed to operate Best-in class semantic analysis algorithms

with a 100-year, multigenerational time
frame.

We could certainly reduce the carbon
footprint of our portfolio dramatically if we

divested from certain carbon-intensive

industries, but this would only result in a
transfer of ownership to investors who are

not as concerned about climate issues and
thus would do little to contribute to a less
carbon-intensive world. Our approach, rather,

is to encourage companies with a large
carbon footprint to adopt a more sustainable
business model. I believe long-term investors
have a duty to support corporate leadership
that is embarking on a low-carbon transition.

Teads



23

Teads Contextual

The right placement at the right moment

= TI ME SUBSCRIBE
Millions of new articles read by 2X+

1.9B th ) _ . Average
.ID+ Users per montn. How Making Smart Financial brand uplift
Decisions Can Have a
Positive Impact on Climate
Change

T here’s a lot of responsibility that comes
with managing a fund with $1.5 trillion

in assets—a responsibility that Japan’s
Government Pension Investment Fund
(GPIF), the largest pension fund in the world,
faces every day. We have more than 5,000
stocks and 3,400 bond issuers in our
portfolio, and the fund is designed to operate
with a 100-year, multigenerational time
frame.
We could certainly reduce the carbon

Hybrid car ad Environment
transfer of ownership to investors who are
'not as concerned about climate issues and
thus would do little to contribute to a less
i carbon-intensive world. Our approach, rather,
is to encourage companies with a large
carbon footprint to adopt a more sustainable
business model. I believe long-term investors
have a duty to support corporate leadership
that is embarking on a low-carbon transition.
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Teads Contextual

The right placement at the right moment

Teads 500+ contextual segments

TIME swucune

o . s Diseases & Condntions: Alargws, Ear, Nose & Throat Conatons, Coks & Flu, Injures, Saxual Sports: Sports Equipment, Running & Jogging, American Football, Boxing, Crcket, Cycing,
H Maki s Fi ial B0 DLOJ Jriels SN, Socpy: DITTRA, VOIIN, PO, Sars Coemmercul Ymicion, Y, Health, Dental Health, Skin & Dermatology, Eye & Vision Conditions, Digostive Disorders, COVID. Equostrian Sports, Horea Racing, Gol, log Hockay, Martial Ats, Poker 4 Professional Gambiing,
ow Making mart Financi Auto Type: Budget Cars, Vinlge Cars, Hybrd Cars, Lusury Cavs, Motoreycies, Electric Cars, 19, Cancer, Bone & Jaint Conditions, Injuries, Heart And Cardiovascidar, Diseasos Rugty, Saling, Soccer, Swimming, Tonnis, Wator Poio, Basobiol, Baskotball, Austrakon Rulos
iai Drivedoss Cars ik > o ¥ d + Chddren's Heath, Man's Health, Senior Health, Women's Haalth Foalbal, Sking, Scuba ONVNG, ;mw“_ Vialang & Hig, Wrestig. Hunies & Shooting,
Decisions Can Have a Auto Equipment: Auto Component. Auto Technology Heelihcare nlrastructure. Hosplals & Cines, At home peesor 16 SEICH b PErSONS Lacrosse, Extreme Sperts, Surlng & Bodyboarding, Ganceng & Keyaking, lce Skating, Polo
Positive lmE act on Climate Other: Auto Maintenance, Aulo Services, Auto Buyin Tomme e e T T

Change

|T here’s a lot of responsibility that comes
with managing a fund with $1.5 trillion
in assets—a responsibility that Japan's
Government Pension Investment Fund
(GPIF), the largest pension fund in the world,
faces every day. We have more than 5,000

stocks and 3,400 bond issuers in our
portfolio, and the fund is designed to operate

with a 100-year, multigenerational time
frame.

We could certainly reduce the carbon
footprint of our portfolio dramatically if we
divested from certain carbon-intensive
industries, but this would only result in a
transfer of ownership to investors who are
not as concerned about climate issues and
thus would do little to contribute to a less

carbon-i; world. Our app h, rather,

is to encourage companies with a large
carbon footprint to adopt a more sustainable
business model. I believe long-term investors
have a duty to support corporate leadership

that is embarking on a low-carbon transition.

TT——

BEAUTY & FASHION

Boauty: Makeup & Accessorios, Natural & Organk
Care, Boauty & Luxury, Nad Care

Chidren's Clothing

Personal Care: Shaving, Bath & Snower, Deadorar
Women's Fashion: Wamen's Accossorios, Womer
Women's Handbags & Walets, , Women's Casual |
Wear, Women's intimates & Siwepwear, Women's
Men's Fashion: Mun's Clothing, Men's Stoss & Fo
Men's Jeweiry & Watches

BUSINESS & FINANCE
Business Types: Startups, Small & Medium-See B
Caroors: Job Soarch, Remote Working
Finance: Services & Investments, inswrance, Pat in
Loans, Servicee & investment,, Stocks & Bonds, Ti
Crudit Cards

Marketing, W T &T
Non-Proft Grganizatons, Healthcar & Pharmacey
Buotech & Blomedical, Chl Engineering. Accountieg
Mochanical & Industrial Engraarng incustry, Auton
Job Types: Management, Human Resource, Sales
Rral Estate: Real Estatn Buying & Soling

EVENTS

Sporting Events; Suporbiowl, Euro Championship,

Gamaos, Olympk: games, Summer Ohmgic ganmes,
Seasonality: Mtomatona Women's Day, Vakating'
Schocl, Father's Day. Easter, Haloween, Mother's
Friday & Cyber Mondiay, Chinese New Year, Ruma
Personal Life Event: Funeral, Bath, Anniversary, G
Other Events: Poitical Events, Oscars, Concorts &

FOOD AND DRINK

Boverages: Aloholc Boverages, Non-Alcohollc By
Equipment: Kitchen Applance

Recipe: Worki Cuisines, Vegetabies, Seafood, Mea
Style & habits: Viegan Dists, heathy Cockdog & Eat
Vegetables, Seatood, Vegetanan Dwts, Food Trend

Level 1

Food & drink

Level 2

Recipes

Level 3 Level 4

Deserts
& baking

Sugar free

World
cuisines
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Teads cookieless translator

26

Leverage your custom & 18t-party audiences in cookieless

A certified audience

Mapped to Cookieless signals

For Cookieless activation

> Automotive 310 T E——— ]

&

High value customers

—

Chrome +
Phone +
Environment

Teads



27

Teads Cookieless Translator

3 steps to make any audiences
available in cookieless

Audience source

3131072 - High Net Worth Individuals [ARER  TRANSLATE

Cookieless audience
25/25 Combinations selected

X OPTIONS

1 oo ) (g 40 ) (T oewentyon ) (O owerome ) () wowsr ) (0N (@ weosse

Rank Combinations Index

1 §§ Female g 21+ D Mobile () industries 624

2 §§ Femate [B Mobile £ Industries 622

3 §4 Female ga 18+ [D Moblle ) Media & Publishing industry 630

g 5564 [ Mobile () Industries 7

s LD Desktop () Safan B industries 04

6 §§ Female g 18+ LB Toblet 1) industries 643

7. §§ Female B Mobile £3) Careers 574

[ §§ Female [B Mobile £3) Accousting & Finance 619
L e—
455 ee—

GENERATE DOWNLOAD

Step 1: Select a cookie-based audience

Create or choose an existing custom or 15t
party audience.

TEADSIDS  AD OPPORTUNITIES

197M (17.85%)

TEADS 108 AD OPPORTUNITIES

171M (15.55%) N .
Step 2: Translate it to cookieless
AdOrornmiin Teads translator projects the profile of your

S audience into the most relevant combinations

of cookieless signals.

e Step 3: Use it for cookieless media activation

m _ - Generate the related targeting rule for immediate

S activation.

TN - - Or export the results to use it outside of Teads
ecosystem.

Teads



Extend your Audience

Find more people that are interested in your brand and translate to Cookieless

Custom Audience

28

For Cookieless activation

mmm

to Cookieless signals

Contextual segments

W_— e E—
arubon 1 o m—
sasty oo m—
|
oscae 19 0 —
WomerisFashion 151 @  I—|R—
st % © EE—
> bonensTpes 75 o mmm—— |
cusens e E—
©  EE———
o 07 o —
gy
......
ervome e mm I
Cheome Moblle 129 0 EE—
Facebook App. 1340 EE—
Fiet "o m |
..... —= '
ri mobile ° DT
Devce
os
—
- I
Wedoms - I
0

@
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Teads Cookieless Activities

From education to pioneering cookieless media activation

Teads Cookieless Teads Cookieless
Readiness Program
250+ educational sessions 50+ successful cookieless
with top clients & agencies. campaigns supported by A/B tests.
SAMSUNG LVMH :E @ amazon DANONe @ PeG 7\ Nestie
BNP PARIBAS Perno%%icard !m; RICHEMONT QCB‘; ﬁ&¥ RM K E EQI/N G
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Example of cookieless test

Head-to-head comparison

Use-cases
Oo
& . .
Cookieless Cookie-based
1. Cookieless Audience targeting VS Cookie-based Audience targeting
2. Contextual targeting -
Brand Uplift Media KPIs
Cookieless vs. Cookie-based Cookieless vs. Cookie-based
79% VTR 76,5%
+17% ’ ’
+8% 73,4% Viewability 71%
10,23 sec oAT VG 9,08 sec
Brand Awareness lift $12.55 eCPM $14.53

Teads



Onboard with
the next generation platform

The industry talks about it... Wi

Fingerprinting IAB Rearc project zm
AD MANAGER
People-based
Clean rooms marketing cloud 1st-party data
Probabilistic algorithms Unique ID . =

CDP

A

IP Address for CTV DMP

Turtledove FLoCs

7~
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Thank you.
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