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The Connected TV Opportunity
in Germany is Now

o of the German
62 /O population are

active CTV

Mix your moves

users
in advertising I
Projected
5 4 7 M CTV users
o in Germany
by 2026

e
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Introducing
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What is a Geophysicist?

Examples

"Explain quantum computing in
simple terms" >

"Got any creative ideas for a 10
year old's birthday?" -

"How do | make an HTTP
request in Javascript?" =

4

Capabilities

Remembers what user said
earlier in the conversation

Allows user to provide follow-
up corrections

Trained to decline inappropriate
requests

A

Limitations

May occasionally generate
incorrect information

May occasionally produce
harmful instructions or biased
content

Limited knowledge of world and
events after 2021




Evolution to Measurement

Back then Today
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“If you can't measure it,
you can't manage it.”

Peter Ferdinand Drucker

“If you cannot measure it,
you cannot improve it."

Lord Kelvin
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Difficult Times for Marketers

Entwicklung der deutschen Brutto-Werbespendings seit
Januar 2021

Angaben in % gegeniiber Vorjahr

A

Verand.
in %
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Challenge with CTV Measurement

o of responding senior video marketers
46 /o stated that no uniform cross-channel
standard of measurement was a major
challenge of CTV advertising.

S

/ Source: Statista/Xandr, Details: Germany; as of January 2021;
\ 900 respondents; among senior video marketers



What is the formula and what are
the variables?
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A unified
platform to
help bring
planning and
activation
together



| Make your
Marketing
spend more
accountable I
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Campaign Set-up
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Zooming into the CTV Activity
§

Awareness ]
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Results of the CTV Activity

Completed views Household

2,474,010 1,445,760

Unique Website Visitors
77,048

Bookings
54
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Overlap Audience

Upper funned @ Lower furimel & Date range (& Upper funnel @ Lower funnei ® Date range ©

CTV Frunpuchorampagn... v CON_Nalivo_FF | +CO0KR... v 2023.01-1€ . 2023.02.1C

Ovenap converter rate

Cworiap VIsitor rate Ewverap comvortor rate Cvoriap visttor rate ?
3.46% 7o 0.0076% r++% 3.23% r** 0.0029%

Overlap Display Overlap Native

Conversion Rate: 0.0076% +44% Reach: 34,015
Reach: 39,420
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Measure Brand
Uplift in Real-time

View by  Gender

Who is most impacted by my ads?

- _

0% 10 20% 30% 40 50% 60% 70%

Negative Lift Positive Lift (Not significant) @ @ Positive Lift (Significant) @
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Add Brand Lift Live

Do you recall seeing an ad for

Preferred Answers

in the last 7 days?

Preview




3 L

Make your Brand is now

Marketing performant
Spend more

accountable II

\\. Start with

| Measurement




Thank you!

: Presenter: Sara Sihelnik
< Email: ssihelnik@quantcast.com
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