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AND VERY FAST!

$3.2bnin
funding for
414 AdTech 85%
firms :

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

B Programmatic B Non-Programmatic
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WHY IS RESPONSIBLE ADTECH
NEEDED NOW?

Digital media is all media

NEED TO FIND RESPONSIBLE WAYS TO DELIVER AT SCALE,
THAT RESPECT THE NEEDS OF ALL ECOSYSTEM PARTICIPANTS
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w FOUR PILLARS

TRANSPARENCY PRIVACY

BUSINESS
PRACTICES

SUSTAINABILITY
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Q&A

NORMAN ALEXANDER

WAGNER WEIRENFELSS
Head of Group Media VP DACH
Deutsche Telekom AG Adform



WHERE ARE WE HEADED?



MARKET APPROACHING MATURITY

Advertising.com i invite group
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In this time of recession, it is
the time for invention. Did you
know both the telephone and
the automobile were invented
during recessions?

EUGENE MIRMAN



FROM COMMON CURRENCY
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TO FRAGMENTAT

Performance
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OR INNOVATE?

World Fegieratlon Knowledge Connections Leadership Tools About WFA @
of Advertisers
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Global Cross-
Media
Measurement

Advertisers driving change

Coordinated by global brands and leading national advertiser associations, and with involvement from partners from across the
ecosystem, WFA has been facilitating a powerful programme of work — Project ‘Halo’ - to expedite the implementation of a new

S
wave of cross-media measurement solution.




HUGE OPPORTUNITIES AHEAD

EVERYONE IS RESPONSIBLE
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-  THANK YOU
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alexander.weissenfels@adform.com
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