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MARKET DEVELOPED WITH A LOT OF 

INNOVATION
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AND VERY FAST!

Sources – 2012-2021 Zenith. 2022-2023 Statista

10%

85%

0%

25%

50%

75%

100%

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Programmatic Non-Programmatic

$3.2bn in 
funding for
414 AdTech 

firms



55

RAPID EVOLUTION CAN 

ALSO LEAD TO PROBLEMS
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WHY IS RESPONSIBLE ADTECH 

NEEDED NOW?

Digital media is all media

All digital will be programmatic

Addressability & measurement are key
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NEED TO FIND RESPONSIBLE WAYS TO DELIVER AT SCALE, 

THAT RESPECT THE NEEDS OF ALL ECOSYSTEM PARTICIPANTS
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TRANSPARENCY

SUSTAINABILITY

PRIVACY

BUSINESS

PRACTICES

FOUR PILLARS
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Q&A

NORMAN 

WAGNER

Head of Group Media

Deutsche Telekom AG
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WEIßENFELSS

VP DACH

Adform
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WHERE ARE WE HEADED?
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MARKET APPROACHING MATURITY
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“In this time of recession, it is 

the time for invention. Did you 

know both the telephone and 

the automobile were invented 

during recessions?

EUGENE MIRMAN
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FROM COMMON CURRENCY

For illustrative purposes only based on Adform’s high-level read of market trends
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TO FRAGMENTATION

For illustrative purposes only based on Adform’s high-level read of market trends
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REPEAT THE PAST

A+

OR INNOVATE?
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HUGE OPPORTUNITIES AHEAD

EVERYONE IS RESPONSIBLE



THANK YOU
alexander.weissenfels@adform.com
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